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Design & Communication
Branding & Design for Print / Web / Environment

STUDIO / LAURIE FINK
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Capabilities include a range of services driven by creative ideas.

— Strategy, Insight and Planning
— Art Direction

— Graphic and Print Design

— ldentity and Brand Development
— Web Design and Development
— Ecommerce

— Email Marketing

— Packaging Design

— Environmental Design

— User Interface Design / UX

— Mobile App Development

— Information Architecture

STUDIO / LAURIE FINK — Print Production
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LIFESTYLE & HOSPITALITY
Gem Hotel

Immerse Spa

Liberty Hotel

Loi Restaurant Group
Marriot

MD Skincare

Oasis Day Spa

SpaWeek

The Palm

The Pierre, New York
The Regent Spa

The Resort at Pelican Hill
The Ritz-Carlton

The Spa at Estancia

W Hotel Group

STUDIO / LAURIE FINK

dyson

HOTE

NEW YORK

A TA) HOTEL

TECHNOLOGY
Accelerated Analytics
Armtechnology
Appflight

Bases Covered
Chrein.com

CS Technology
Development Corporate
Digital Effex
Edgeworx Studios
Eyeblaster

Fan Unlimited

Image Info

Inovis

Liason Technologies
PayPlus

QRS Corporation
Rocket Fuel

HUGDO

B OS S

PumpOne

FASHION & RETAIL
Alex Apparel
Barnum & Bagel Soup
Culinary Prep

Dyson

Essence of Vali
Hugo Boss

KidKit World

Kirna Zabéte
Mosaic Legends
PICO Jewelry
PumpOne

Restaurant Brands, LLC

Rethreads
SUITE New York
Tide & Pool
VIOlight

Wyla

ART & DESIGN

AIDA

Andrew Suvalsky Designs
Bardin Paloma

DJT Fine Arts

Fat Puppy Productions
PICO Jewelry

Thomas Manufacturing
Todd Merrill Antiques
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LIGHTHOUSE

INTERNATIONAL

FINANCIAL SERVICES

ADP

Alphabet Partners

American Financial Services Assoc.
Antheus Capital

Bank of New York

Capstone Investment Advisors
Glass Lewis & Co.

Global H20 Investments

Israel Bonds

KTR Real Estate Services

Larkin Point Investment Advisors
Saiers Capital

Soundboard Review Services
Spotlight Capital Management
Travers

Visa

Partial Client List
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VISA

NON-PROFIT

21/64 Strategic Philanthropy
Andrea & Charles Bronfman
Birthright Israel

Central Synagogue

Columbus Avenue BID
Democratic National Convention
Foundation for A Just Society
Gladney Adoption Centers

Jane & Leonard Korman Foundation
Jewish Coalition for Service
Maimonides Fund

Michigan State

Natan

New Taste of the Upper West Side
New York Building Congress
Princess Grace Awards

Project Give Back

Simon’s Foundation

Slingshot Fund

The Lighthouse International

ee

PROFESSIONAL SERVICES
AM Shapiro & Associates
C&R Media

Keymer Group

Matthew R. Bautista, PR
Netamorphosis

Posey Associates

Schuckit & Associates, PC
SpaWeek Media Group

The Partnering Group

HEALTHCARE
lonetix

Little Listeners
Orthohealing Center
Procure Centers
TOBI
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Case Studies / The following projects illustrate the range of creative services.

STUDIO / LAURIE FINK



Case Study / Bardin Palomo

PREVIOU

BARDIN PALOMO

BARDIN PALOMO

CORPORATE EVENTS

BARDIN PALOMO

SEATING TABLES CASE PIECES LIGHTING MIRRORS TERRAC FINE ART & OBJECTE NEW P

SOCIAL EVENTS

o/LF

Branding

Graphic Design

Web Design

Information Architecture
Content Management System
Development & Programming

Project

New York event designers want

to redesign their website to
showcase high-profile events, and
simultaneously launch a separate
antiques & home furnishings website.



Case Study / KidKit

Cases & Pouches Travel Products

ﬁ |£. CONTACTUS | FAQ'S | SHIPPING | RETURNS | WHERE TO BUY | TERMS OF USE

o/LF

Branding

Art Direction
E-Commerce Web Design
Blog Design

Project

Long-time partner Netamorphosis
asked us to develop the branding
and font-end look and feel for an
e-commerce website and blog for an
innovative new product line of travel
bags and accessories for children.
The website makes use of beautiful
full-screen color photography, and
bright candy-colored icons and
graphics that tie into the KidKit
branding. The overall mood is playful
and inviting, with a simple user
interface following e-commerce best
practices. A robust back end CMS
allows the client to easily edit, update
and fulfill products.

and stylish product on the market for hip moms, KidKit products are...”

JOIN OUR MAILING LIST Enter Email Address m

& 2012 KidKit, Inc. All nights reserved.

i G B

Seriously Finng _Q

i {
Caver b Pouches  Travel Products  AboutUs  Travelogus™ w B

4

Travelogue ™

FrEFrrFrri

Join Our
Mailing List

Lake Tahoe, California

FPFFryrri

¥ TWITTER
@HidKit

GETKITTED =




Case Study / lonetix S/ LF

Logo

Branding

Graphic Design
Presentation Templates
Collateral

Print Production
Environmental Design

ION-12>¢

Positron Emission Tomography (PET)
Radiopharmaceutical Production System

2s¢L-NOI

Project

lonetix Corporation is engaged in
the development, manufacturing
and distribution of a novel class

of superconducting cyclotrons for
the point-of-care production of
PET radioisotopes. They required a
complete brand identity package,
supporting collateral and tradeshow
booth to bring their innovative
cyclotron to market.

2sCL=NOI

Cost-effective solution for N-13 Ammonia
PET myocardial perfusion imaging

Innovative Compact Design

Point-of-Care Production
aximum Performance

and Function

(O I0NETIX N-13 Ammonia ION-12°¢

Positron Emission Tomography (PET)
Radiopharmaceutical Production System
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/W.ionetix.com
O IONETIX N-13 Ammonia ION-125¢

Positron Emission Tomography (PET)
Radi ical Pr ion System

Point-of-Care Production

ION-125¢
Facility Layout i

The lonetix ION-125% is a positron emission tomography
(PET) radiopharmaceutical production system for
producing N-13 ammonia (°NH,). N-13 ammonia is an
FDA-approved and CMS-reimbursed radiopharmaceutical
used in PET myocardial perfusion imaging.

O 1oneny

25Z1L-NOI

Coronary artery disease (CAD), which affects approximately 16 million
Americans, is form of cardiovascular disease and the
leading cause of death in the U.S. today. Myocardial perfusion imaging
(MPI)is a noninvasive nuclear medicine imaging test used to detect
avital tool for clinicians in

IONETIX

the presence and extent of CA!

<0

O iantnt

Dose-on-Demand

The ION-12¢ s capable of producing 75mCi of N-13 ammonia every
10 minutes, hand whether you use exercise traadill
stress.

75ne

I diagnosing and managing patier caD.
-E Gary Buxton lonetix Corporation Maximum Performance

- N N N .

E Controls Engineering 3130 Sovereign Drive, Suite 5D S

5 Lansing, MI 48911

& 1800 kg (4000163)

g 517.252.4069 x809 o most demanding MPI workload.

b3 gbuxton@ionetix.com B Automated

2 o o With an internal target, the [ON-125 s a single purpose production
i 2t cpnety system producing N-13 ammona in-target.

With minimal site requirements and an attractive price point,
the ION-125% s the cost-effective solution for N-13 ammonia PET
myocardial perfusion imaging.




Case Study / VIOlight

Q-

A Toothbrush Cleans Your Teeth.
What Cleans Your Toothbrush?

The VIOlight™ Toothbrush Sanitizer

A new product that prevents the spread of germs,
designed by S+ARCK

—

Explore the
ViDlight

i R

Clinical Studies

99.9%

GERM-FREE

VIOlight NEWS iy,

S |

Guarantesd § oy
Clegan Hygieng /]

i

Purchase VIOlight™
l Toothbrush Sanitizer

S/LF

Graphic Design

Packaging

Art Direction

Web Design

Development & Programming

Project

Phillipe Starck designed consumer
product in need of branding, website
and packaging. Colors and visuals
were chosen to model the Ultraviolet
technology used in the sanitization

process.



Case Study / New Taste of the Upper West Side S/LF

Logo

Branding

Graphic Design

Print Production
Email Marketing
Environmental Design

Project

Branding and event materials for
annual food and wine event held in
New York’s Upper West Side. Media
kit, brochures, ads, tickets and event
signage all make consistent use of the
silver fork, logotype and striped color-
bar at the top. A successful event now
in its 5th year, with proceeds going
towards neighborhood beautification
projects, New Taste continues to sell
out year after year.

NEW TASTE «#« UPPER WEST SIDE

4 CELEBRATION OF GOUEMET DIMNINI IM OURE NEIGHBEORHOQOD




Case Study / Pico Design / www.picomeanslittle.com S/LF

p.CO LITTLE ARCHITECTURE | Were all building something CieTaMER CAR: IR pico LITTLE ARCHITECTURE | We're ol bukding someshing CATMENCARE | CARTEL ill:tall':l)qlngt-
| i irection
5

EsiaN S R E-Commerce Web Design
NEW e CAPUCHINAS !I‘!ACEI.E‘;II Project
EARRINGS . BRACELETS $330 -
sAEmAsRm oo+ currLes ez Long-time partner Netamorphosis
uTu ancsEcTURE 4 i e lf bt e asked us to develop the branding
SRACHLeT AR LD WO ¢ P and font-end look and feel for an
RINGE s COFELIHKS i P LR e-commerce website for award-
LITTLE ARCHITECTURE  + w winning jewelry designer Andrea
L SHE Eanll(co. Thz v:)ebsﬁ lljtlllziia gt;rldl
ackground, beautiful architectural
ARG photographs and Andrea’s sketches
SALE to tie into the “little architecture”
signature collection of jewelry. Each
item has multiple views (sketches,
product on white background,
product on model) and user can zoom
e in on the details. A robust CMS allows
the client to easily edit, update and
fulfill products.
i L
TEAK SINGLE TWIST BRACELET E -
$150 : ] 5_1 -
- i 1
Capuchings Wecuisce Capchines Barsings Capuchinat Snane Necuisce
E ) $83 5320

piCO LITTLE ARCHITECTURE | Wr'rs all buliding somathing. CUSTCMIR CARE CART i3I
sEsian

=i FRANK LLOYD WRIGHT®
MEcxLACES

Frank Lizyd Wright (1867-13589) Is recognized worldwide as one of the greatest architects of the
SRACRLITS twentieth cantury. His woek heralded a new thinking in architecture, using innovation in design and
premesepmmspesen engineerng made possible by newly developed technology and materials, His creative ablity

extended far beyond the border of architecture to graphic design, furniture, art glass, linens, and
decorative objects for the home. The Frank Lioyd Wright Collection is a result of a partnership that
ch <t access to Wright's vast portfolio of architectural drawings and sketches, which are the

UTTLE ARCHITECTURE &

basis for the original jewelry designs in this collection. Revenue from this collection suppors the
conservation and educational programs of the Frank Lioyd Wright Foundation.




Case Study / Bank of New York S/LF

Branding
/ User Interface Design
A App Prototype Design

Project

Vakcomies nStnm Long-time partner Chrein, LLC asked

us to design a brand look and feel
@ My Assets and associated User Interface for an
iPad App prototype for their client
Bank of New York.

lbfyi [ INVESTMENT SERVICES MANAGEMENT

My Portfolios

Portfolio 1 Portfolio 2 Portfolio 3

Total Investment:
$1,162,578,156

Total Investment: Total Investment:
$1,018,557,656 $2,590,287,274

N

Asset Balance

Company Market Value

Alternazve Fund 16,2040 10215601

lbIVi | INVESTMENT SERVICES MANAGEMENT

Welcome Martin Sheen Y APPS +
& -

ndelibackan  Atwnatve fond 5 247001 11080, 1 Al

a My Assets

Bloomberg

EUROPE

My Portfolios

Portfolio 1

Allocation & Flows Performance m

ASIA

APP STORE ¥

Markes Value Doy WTD MTD YD pow 1350820 8953

Portiola Tarpst Welght

Portfolio 2 Portfolio 3

s o6 " S&P 500 1

NASDAQ

i Total Investment: Total Investment: Total Investment:
$1,018,557,656 $2,590,287,274 $1,162,578,156

| LIQUIDITY
| TOOL >

I

Asset Manager m

Concentration

Custodian m

Concentration

more info » more info »

Balance

52,248

Manager Manager

estment Balance

Inv
| $975,605408

Asset Balance

Market Value

Product Name % Fund Total

Company Strategy

Alternative Fund $10,215,601 1% Alt Investments

| " Asset

1 Managers
o Search
$31,372 353 1% Alt Investments

Handelsbanken Alternative Fund 80,689 1% Alt Invest

ermes Alternative Fund

Danske Capltal Cash

MMF $10,865 687

Cash

Cash $32,086,561 Cash




Case Study / Edgeworx Studios

infodedgeworxstudios.com

EDGEWORX
STUDIOS LLc

Recent Work

About Us

Current Reel: Summer 2011

VFX Reel: Summer 2011

Resistance 3

e | -
c‘ 3

'

- The Addams Family Musical

<
a ’4

Underwater Universe

Feature Documentary: Unraveled View Project >

Unraveled

The Real Housewives of New York City

. Yogi Bear Parody

EDGEWORX
STUDIOS ue

EDGEWORX
STUDIOS ue

o/LF

Branding

Web Design

Development & Programming
Video Optimization

Project

Post Production Company desired a
new website to showcase their most
recent visual effects and animation
projects. We started with a clean-up
of their current logo-streamlining the
look and feel to be more modern.
Full-screen visual “stills” from each
featured project randomly populate
and fill the page each time a user
visits the site, showcasing a new
project each time. Videos are mobile
and tablet friendly, ensuring an
engaging visual experience no matter
what platform is used.




Case Study / VISA

VISA

TheVisaPrEpRtNAINESEE

Partnersnip;

»

» Today’s Business Land

P Visa Prepaid Products

» Consumer Prepaid Products
¥ The Visa Advantage

P Conclusion & Next Steps

s B,

_ éndence

New ferrr
Responsibility

fibup-Oriented

Tech-Savvy &
Connected

Saving & Spending

Challenged

S/LF

Graphic Design
Template Creation & Population
lllustration

Project

VISA Sales & Marketing Presentations
utilize agenda slides and hyperlinks
throughout so sales staff can easily
navigate the presentation and quickly
access the most utilized slides.
Presentations were rolled out to VISA
Prepaid sales staff worldwide.



Case Study / PumpOne

HOME  FAQs

NEWS CONTACT

O STRENGTH (m ENDURANCE EXIBILITY

» your handheld personal trainer

TotallyPumped

Gain strength, burn fat, lose
weight and improve your
endurance. With exercises for
legs, chest, back, arms, abs and
more, it targets all the major
muscle groups

Learn more >

total body workout

PumpedForLife

complete conditioning

Split Sguat
both legs

Jumpstart your cverall fitness
plan with this definitive training
program, made up of workouts
from our most popular series.
Learn more =

B Shop PumpOne ® About PumpOne ™ Certified Trainers

Pumped(6)Pack
abdominals & core

Turn your flab into fab with this
combination of intense exercises
that target your abdominals,
obliques, lower back and core.
Learn more =

HEART HEALTH '

for men
& women

includes
workouts for

Flexibility

&

Heart Health

PumpedForLife

total body conditioning

The digital fitness trainer for your
iPod®, Treo and more

» get in the best shape of your life

S/LF

Branding

Graphic Design

Packaging

Art Direction

lllustration

Information Architecture
Web Design

E-commerce

Development & Programming

Project

Brand launch for PumpOne™, a
series of workouts for iPods, Mobile
Phones and other hand-held devices.
Product was featured in the Apple
Retail Store at launch and continues
to be one of their top-selling athletic
trainer apps on iTunes.



Case Study / Andrea & Charles Bronfman Philanthropies

ABOUT CANADA ISRAEL UNITED STATES ABOUT L ISRAEL UNITED STATES
‘operating programs
recent update Tt updat
INCEPTION OPERATING PROGRAM FOCUS
1998 birthright israel Jjewish peoplehood
FEATURED L - -
2000  Canadian Museum for Human Rights arts and culture
1995 The McGill Institute for the Study of Canada heritage
2005 University of Tornonto, Chair in Israel Studies education
ISRAEL UNITED STATES
Canadian Museum for Human Rights / The Green Environment Fund / Associate of Israel’'s Decorative Arts /
Operating Program Operating Program Operating Program
Lorem ipsum dolor sit amet / ectatur adipisicing Lorem ipsum dolor sit amet / cons: r adipisicing Lorem ipsum dolor sit amet / consectetur adipisicing
«lit, sed do eiusmod tempar incididunt ut labore et «lit, sed de eiusmod tempor inci it ut labore et elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua... dolore magna aligua... dolore magna aliqua..
more. more » more »
ABOUT CANADA ISRAEL UNITED STATES ABOUT CANADA ISRAEL UNITED STATES

Israel / Operating Programs

L

Contact: Nissim Matelon
phone: 972-2-561-2151

emall: NissimM @karev.org i
N Film: “When You Open Your Heart...The Karev Educational
Program’.

N Article:  Keren Karev enjoys almost total freedom in developing
anrichment programs Ha'ir (local newspaper of Haaretz),
August 31, 2007

operating programs

< previous program / next program »

The Karev Program for Educational Involvement
[www.karev.org. I

In 1890 the Foundation identified education as the key to overcoming socio-economic
disparity and the path to equal opportunity in Israel. Project Involvement is a response
to the need to lengthen the school day and add cultural subjects which enrich the
child's cognitive and emotional experiences. Through this program six hours are added
to the school week, and subjects such as music, theatre, electronics, environment,
photography, yoga, chess and many others are introduced to children who would
otherwise have no access o them.

Project Involvement is a real partnership between the Ministry of Education, the cities
and towns of Israel, the parents, the Foundation, and other partners who have joined in
recent years. It is the largest intervention program in Israel today, operating in 113
municipaliies, adding 1.4 milion hours to 633 elementary schools and 1,600
kindergartens. The project reaches 42,000 kindergarten children and 217,000 children
in elementary schools, in total one-fourth of the children in these educational
frameworks.

The enrichment program is a platform for educational change in each town and city
where it exists. Other programs have been built upon this platform, a result of efiorts to
specialize and respond to critical needs of the educational system.

Israel / Operating Programs

INCEPTION

«-‘ﬁ. i 1990
2.

The Andy Prize

- -

The Karev Program for Educational Invalvement

The Green Environment Fund (GEF)

operating programs

OPERATING PROGRAMS FOCus

enrichment education

israeli decorative

environment

about | press | canada | Israel | united siates | contact

o/LF

Branding

Graphic Design

Art Direction

Planning & Wire Framing
Photography Sourcing
Information Architecture
Web Design

Project

Andrea & Charles Bronfman
Philanthropy (ACBP) needed to
update their logo and launch a portal
website to feature their operating
programs and grants in Canada,
Israel and the United States as they
begin their spend-down. The website
makes use of an innovative timeline
that tracks important milestones

in ACBP’s history. Custom Press
Release Templates and Collateral
were created to coordinate with the
new brand look and feel.



Case Study / Mosaic Legends S/LF

Branding
Graphic Design

? Web Design
f g Development & Programming

Project

Digital Media company needed a slick
Mobile Contact marketing site to feature their photo
mosaic mobile apps, web viewers,
and limited edition prints. Graphic
elements used in the logo and
website recall the “mosaic creation art
form” used in the client’s products.

LEGENDS

Leverage your digital assets into Mobie Apps
consumer products and services with e e e
our mosaic creation art form. ;

Launch of multi-platform project detailing Moszaic Legends signs deal to create limited Exclusive licensing deal to create iPhone
legendary career of Muhammad Ali... edition Bob Mariey Photomosaics... app for boxer Muhammid Ali....

Y emerican Museum of Matural History:
Dincsaurs

' DEREK
DINOSAURS ™ JETER
APP VIDEO MOSAIC




o/LF

Branding

Art Direction

Graphic Design

Web Design

Print Design

Print Production
Information Architecture

Case Study / New York Building Congress

Membership Committees News
Information & Councils & Issues

Research Events
& Analysis & Awards SEARCH

New YZ:rk_ City
Construction Outlook

Project

New York Building Congress
(NYBC), a 90 year-old membership
association, wanted to reinvent

their brand and bring their stagnant
website out of the dark ages. Chrein.
com, LLC contracted with us to
develop the branding and font-end
look and feel for NYBC’s website, as
well as the design and production
for associated printed reports and
marketing materials.

BUILDING
CONGRESS”

MEMBER LOGIN

FEATURES

Become a Member

Learn about the benefits of
membership to the New York
Building Congress

NEW MEMBER PROFILE

Leadership Awards

Thursday, March 10, 2011
5:30 pm

goth Anniversary Leadership
Awards Luncheon

JOIN NYEC EVENT INFORMATION

Christoper O. Ward

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Nullam adipiscing mattis lorem in
pharetra. Pellentesque ut massa
dui. Etiam eu tortor dolor. Etiam
luctus mauris tellus, sit amet
malesuada mauris. Donec nibh
metus, bibendum in dignissim
non, vehicula nec turpis. Ut eu
ornare tellus.

Infrastructure Report

MTA Capital Program Hobbled
as State Diverts Billions in
Dedicated Transit Funds

Membership Directory

2011 NYBC Membership
Directory includes contact
information for more than 1000

leaders in design, construction
and real estate

‘g ; !__

READ REPORT ORDER DIRECTORY

EVENTS CALENDAR

90th Anniversary Leadership Awards Luncheon
Kick-Off Reception for members of the Leadership Cormmittee

New York Building Foundation 4th Annual Wine Dinner

cutive Director,

Y

MAR
10 President’s Penthouse at New York University
201 -
5:30 pm
MAR i A x
24 The Four Seasons Resort
2on 6 pm / Champagne Reception
7 pm / Five Course Dinner with wine pairing
APR Construction Industry Breakfast Forum
13 Featured Speaker: Christopher O. Wa
som Port Authority of New York and New Jer
8 am

HESEIGH STATEMENT

s Mtk

—

The New York Building Congress, a broad based
membership association celebrating its ooth year, is
committed to promoting the growith and success of the
construction industry in New York City and its environs.

Th B Congreess Bavkies B Wkos Kram. B S5nce o0 IArery-wice Igwncs Ivaing o
‘sconamic a0 T Ivesieet, 18 Rton a7 etsional mcrengs. Thass gl
Pocuns S dsSiEat Ivohviment 362 cOGROMICN of B CorFRCO, TS, 7GRS UL
e 13 mmRgAS, Spwpkon B Cwra W oG bt Bl comerdy

T TSNP — BT T ——




Case Study / Andrew Suvalsky Designs

ANDREWSUVALSKYDESIGNS

projects

Guaynabo, Puerto Rico

Boho, New York

Gramercy Park Morth, New York
Designer’s Lower East Side, New York

Sutton Place |., New York

Button Place L., New York

Details

close (X)

published

projects biography contact AN DREWSUVALS KYDESlGNS projects biography contact
12345678910
Soho, New York
» project overview
ANDREWSUVALS KYD ES|GNS projects biography contact ANDREWSUVALS KYDE8|GNS projects biography contact

publishad

o/LF

Branding

Graphic Design

Art Direction

Web Design

Development & Programming

Project

Interior Designer who recently set
up his own shop requested a brand
and a website to reflect his clean,
modern aesthetic - using his favorite
color combination: blue and brown.
Swatches of color were coordinated
to pick up on the palate of the
designer’s interior projects.



Case Study / SpaWeek

Arizona Biltmare Resort

Desert Bloom Skin Care

»

Find a Spa

o/LF

Branding

Graphic Design

Email Marketing

User Interface Design

Project

SpaWeek.com wanted to extend their
brand and the functionality of their
website to a mobile platform. Working
with the client’s chosen mobile app
developer, we designed a simple

user interface with custom illustrated
icons and navigation buttons that
guide SpaWeek members through
locating spas, searching for specific
treatments, buying and redeeming gift
cards and more.



S/LF

Branding
Graphic Design

Case Study / 21/64 Next Generation Philanthropy

—

1 Generation | Families

A i TR 7] 6\ T
Familles | Next Advisors to | i ¥ 1 : &/ ; R ‘gl\'\"[ ¥ Famiies | mext

|1 Generation | Familles

|

Next Generation

At 21/64, we understand the unique skills and
perspectives the next generation can bring to the
philanthropic community. However, the prospect of
engaging the next generation can be daunting.
Next-generation family members have grown up with
access to broader opportunities fueled by information
technology, increased diversity and global
connectedness. The questions they ask, language they
use, and even their values and priorities change the way
the family communicates. The more a family s able to
see that “invelving the kids” does not only mean adding
children 1o an existing system, but rather shifting the
family paradigm to become multigenerational--
embracing what each generation brings io the table—the
better prepared they will be for the next phase of the
foundation’s evolution, and for meeting the needs of the
21st century.

To hear more about some of our Next Generatien
programming click here.

Families
Next Generation
Advisors to Families

What's New >

Family Quest Giving Deck

Family conversations around giving
and philanthropy can be tough ta
initiate. Choose from among 40 topic
cards or make up your own. Pick one
or more topics to discuss with family
members on any given occasion. No
matter your generation, whether
you're a 14-year-old millennial or a
traditionalist of 84, have fun as you
leam from and about each other.

Picture Your Legacy

Deciding on an approach to funding
Is a critical task; in philanthropy, one
must consider where the soul meets
the business plan. This deck contains
52 colorful images designed to spark
discussion among funders of any
generation, facilitating greater
understanding of an individual and
groups' philanthropic identity and
aspirations.

Plcture Your Legacy IPhone app
‘A companion plece to the printed
deck of images, our new iPhone app
Is designed for users to search the
Image database, tag chosen images
with keywords and notes, and send
their cholces to others.

Featured Article >

Trading Power
Ambrose Clancy, January 2010

Eighteen interviews with philanthropic

leaders who 1alk about what the next
(generation has to offer In exchange
for what seasoned leaders can
provide.

More on Trading Power at the COF
2010 Conference.

Twitter
Follow 21/64 on Twitter.

Shop >
Purchase tools designed to aid
conversations around philanthropic
Issues.

What We're Reading >

Read this month's Featured Author
Interview: Making Ideas Happen.

Sign Up

Register for our newsletter and 21/64
updates.

Testimonials >

Hear what your peers are saying about
21184,

Email >

Share this website with friends and
colleagues.

Home > Advisors to Familles

Who We Serve What We Offer

Familles ‘Consulting

Next Generation Convening

Advisors to Families Speaking

Training

21/64

110 East 50th Streal
28th Floor

New York, NY 10022
Phona {/ 212.831-0128
Email [f info@2184.net

Copyright €2000

<prev shop(1of20) next>

VIEW LARGER [ SHARE

Picture Your Legacy

Deciding on an approach to funding is a critical task. Should you
fund programs or provide operating support? Invest in established
organizations or experiment with start-ups? The answers to such
questions constitute a company’s brand identity; in philanthropy, one
must consider where the soul meets the business plan. This deck,
inspired by the Center for Creative Leadership's Visual Explorer tool,
contains 52 colorful images designed to spark discussion among
funders of any generation, facilitating greater understanding of an
individual and groups’ philanthropic identity and aspirations. From
the images, you'll be able to develop language to wrile a mission
statement, a vision statement, and an articulated message to
funding partners, grantees or family members about what you want
to accomplish through your philanthropy.

$25.00

1] arr

May we also recommend...

Create Your Own Legacy

The Grandparent Legacy

Project

Create Your Own Legacy helps

you to delve into questions about ~ While we believe that each family

your values, life's purpose and

foundation is unique to the family

personal legacy — how you want members behind It, we also

1o contribute to the world.

believe that they all have one

Uncover the values that govern  thing in common: a story.

your life and w... (more}

Founders ofien take their stories

for granted, ... (more)

Comments (4)

* Maureen - 45 weeks ago

We have used these cards with our donors to help them think through what they want the legacy of

their giving to be. Worked great!

| Reply |

& Rebecca - 44 weeks ago

Report

The Picture Your Legacy cards are a fresh approach to thinking about and envisioning legacy.
Sometimes it's difficult to distill thoughts about legacy to one word or phrase. The cards help define
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Twitter
Follow 21/64 on Twitter.
Shop >

Purchase tools designed to ald
conversations around philanthropic
Issues.

What We're Reading >

Read this month's Featured Author
Interview: Making Ideas Happen.

Sign Up

Register for our newsletter and 21/64
updates.

Testimonials >

Hear what your peers are saying about
21/64.

Email >

‘Share this website with friends and
colleagues.

Art Direction
Photography

Web Design

Email Marketing
Information Architecture
E-commerce

Project

Philanthropy wants to develop a
contemporary brand and online
community for news, book reviews,
advice, resources, events, and
proprietary tools for purchase that
help guide next-generation funders in
their giving decisions.



Case Study / 21/64

Your Vision

Use ihe ieee ines on he right o drag &
ORI O mages in Srdar Of Significanc

CABE 3TUBY NO.1

Setting o exompe §
for s comemunity

picture
your legacy

FACILITATOR'S

Take sighsin
#hkamchropy god ite

There are 25 motivational values In this stack of cards,
Each one represents a different value that may Influence
your decision-making. Prioritize the cards by sorting them
from top to bottom based on how strongly each value
motivates your personal andfor phllanthroplc decisions.

create your

o/LF

Branding

Graphic Design

Art Direction
Photography

Email Marketing

User Interface Design
Print Production

Project

Philanthropic organization 271/64
asked to partner with us to produce
unique resource tools designed to
spark discussion among funders

of any ages. Projects include

case studies, coffee table books,
workbooks, audio recordings, mobile
apps, visual image and motivational
value decks of cards. By using

these tools, funders will be able to
develop language to write a mission
statement, a vision statement, and
an articulated message to funding
partners, grantees or family members
about what they want to accomplish
through their philanthropy.

Tools are for sale on
http://2164.net/store.
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Branding

Packaging

Graphic Design
Information Architecture

Case Study / Essence of Vali

oL EER

Art Direction
. Web Design
Development & Programming
M -
Essence Project
of VALI -
Branding, packaging, and website
FEEED for a new line of hand-made
A BEDTIME aromatherapy products. Branding
RITUAL focused on emphasizing the bespoke
e v ke quality of the products and the

organic herbal ingredients, with a
nod towards vintage apothecary
packaging.

Products won several awards,
including Best Overall Product at the
Extracts Show in NYC.
| e'c ot Dot e 4 AUEE (o Product line has been extended for
[ sees the maturw way with soothing

il s | S G hotel turn-down service and private

g
plang oy petsls label for spas.
Custou desgeed Wt ofphena It

I e

about vah products press

# 7 Essence
of WALL

| Retief formulas for plin
o the dscomfort of ackes L e

| cits e flowers, sppeomet faves
i & bk bk

W A po femchng fectasndts
from g, trgitecng eief from
civine pan by ey T fodatas

about vali products press

massage & bath oils

amnmatherapy balms E SSE NC E

pain refief

batanical mists o f VAL] about vali products press
eall de parfum " : ok

gift sets

of WALL



Case Study / Slingshot and Slingshot Fund

LOHSONITS

o/LF

Branding

Graphic Design
Environmental Design
Email Marketing

Print Production

Project

Annual Slingshot zagat-style guide
and supporting event and marketing
materials. First published in 2005,
and now in its eight edition, Slingshot
is an annual compilation of the

50 most inspiring and innovative
organizations, projects, and programs
in the North American Jewish
community today. Each year, a unique
design-symbolizing the over arching
theme for the Slingshot finalists that
year-is created for the guide and
extended to all supporting marketing
and event materials. The success

of the Slingshot guidebook has led

to creation of an innovative Fund

that provides grants to the creative
organizations featured in the book.



Case Study / AIDA, Association of Israel’s Decorative Arts S/ LF

Branding

Planning

Graphic Design

Print Production

Information Architecture
Web Design

Email Marketing
Programming & Development

F association of israel’s decorative arts

ABOUT US  ARTISTS FELLOWSHIPS SUPPORTERS PRESS CONTACT US DONATE NOW AIDA’s ART GUIDE

IRIT
ABBA

Project

Arts organization wants to promote
contemporary decorative artists

o=
L
juh]
- — ;
= from Israel by connecting them to an
— E international audience of galleries,
@] institutions and collectors. We
5 e — developed on interactive hosted
Lg_ Art Guide, and companion printed
- pocket-size version, utilizing a
g database of searchable criteria to link
- = - to artist reproductions, contact and
v studio information.
- o0
contact information highlights - Q
send info to phone Irit Abba Irit is the winner of 2009 Andy Prize. = ‘:_:—

-

Shomron Street

=, email to friend -ﬂ;'
Jerusalem .

& print m: 050.767.0400 -

k| website iritB@013.net

= emall artist hitp:/fwww.iritabba.com/

search art guide = email results

SORTBY: | Ceramic 51 in [ Choose Region ) & print results

17(results) found:

30 Shlush Street — . .
Shlush Shioshim mkay@netvision.netl |=| email to friend
Ceramic Neve Tzedek L03.510.6067 =
Geramics Gallery — www.shlushshloshim.com [E] send info to phone
ViV re

11 Yoel Solomon Street . .
| email to friend

Altogether 8 Ceramic MNahalat Shiva ©02.624.7250 etheli@netvision.net.il
send info to phone
Jerusalem
Shomron Street iritB@013.net email to friend
Irit Abba Ceramic m.050.787.0400
Jerusalem http:/iwww.iritabba.com/ gend info to phone
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Case Study / JKL Foundation S/LF

Logo
Branding
Style Guide
Stationery

Project

JANE & LEONARD KORMAN FAMILY FOUNDATION -

Family foundation wanted to take
their philanthropy to the next level
by incorporating a sophisticated,
recognizable logo/mark and color
palate that could be applied across all
their branding and correspondences
with high-level donors and grantees.
Challenge was to keep costs low
JANE & LEONARD KORMAN FAMILY FOUNDATION Wlth a 2 CO|OI’ print-job, bUt maintain
a high-level of sophistication with
quality paper stock choices.

NOILYANNOd ATIWVY NYWYON AYVNOIT ® INV(

JANE & LEONARD KORMAN FAMILY FOUNDATION
JANE & LEONARD KORMAN FAMILY FOUNDATION
12345 Main Street Road
Anytown, Pennsylvania 345
12345 Main Street Road TEL 4152201234 gy, g lcar 12
Anytown, Pennsylvania 12345 FAX 415 - 220 1234
12345 Main Street Road T 4152201234
Anytown, Pennsylvania 12345 FAX 415-220-1234




Case Study / Thomas Manufacturing

ALUMINUM WINDOW CATEGORIES

HARDWARE

This sbroukd

About Us
Products

you hawe, horw
oo it works will with e shuminum window products
¥ou A promoting, This shoukd be

and

of ter Tt baics ot the hardwre you Pave,
e et it 18, Al Peow il works wil with the
UM window ErOcts Yo S pROMOSng.

GLASS & GLAZING

ACCESSORIES

FINISHES

THOMAS

ALUMINUM WINDOW CATEGORIES

= THI00G (2 172" Frame Depth)
Casement, Fixsd

+ TH-1450 (4 172 Frama Dapm)
Prejactac, Cassment, Fissel

+ TH-2250 {2 1/5 Frame Depin}
Tile & Turm

= THSGS50 (2 113" Fenme Dapth Flugh Vent)
Projected. Caseenent. Fixed

+ TH-E000 (4 118 Frame Daptn)
Doutle Hung

HARDWARE
GLASS & GLAZING
ACCESSORIES

FINISHES

CUSTOM ALUMINUM WINDOWS

About Us
Prod

CUSTOM ALUMINUM WINDOWS

High-Quality Hardware

Lorem ipsum dolor sit amet, consectetur
‘adiplscing elil. Suspendisse sed turpls orel.

- Sween Lock
‘Spring Catch

- Buit Hinge

» i Mgy
Custodial Lock

Historical Educ

Details

TH-2250 Series

Avallable as Projected, Casement, Fixed, and
any Combinathon

* 2 frama d00th with poyurBIhane Maemal bamee
o 1410 1" glazng

= M25 principal wall thickrss

* &8 or 1° between-glass veneian biind option

ANgH renforesd v coman

Custom Alumingm Windews.

Tacman Mamatactng. . (THI w8

o/LF

Logo

Branding

Graphic Design

Web Design

Information Architecture

Project

Thomas Manufacturing wanted to
refresh their brand and website to
reflect their high-end aesthetic, and
showcase their custom window
designs and featured projects utilizing
full-screen background images.

THOMAS



Case Study / Pay-Plus

payw plus

Payment

 24/7 [
Online Access |

Improved
Cash Flow

Quicker by 5-12 business days,
our payment process puts
cash flow In your hands fast.

Access EOB 1
transactions anytim
24/7 secure web portal,

WHY PAYPLUS JOIN

ABOUT US

nsaction Innovation.

'_:'__Aggregation
_of Payments

| s from all your health
plans are consolidated Into
one dally transaction.

&
M

Join pay®plus now

Did You Know...

<+ An estimated 82% of all claims are submitted electronically. But only an estimated 25% are settled electronically.

Many providers do not settle claims electronically because connecting up
to the multitude of payors is not worth the time or effort. Whether you are
a Payor, a Provider, or Member of a Health Plan, Pay-Plus has an easy,
cost-effective solution for transitioning to electronic payments!

Pay-Plus Solutions HANDLES IT ALL!

Learn More

Electronic Submission

+ PayPlus News: ONESWIPE AND PAYPLUS COLLABORATE TO OFTIMIZE CUSTOMERS' PAYMENT TRANSACTIONS.

CONTACT US

+ Share

Client Login

Instant
Notifications

Real-time notifications by any
combination of Text to Phone,
Email, or Fax.

Electronic
Payment

Paper Check

+ Request a Sales Call

pay i

paye plus WHY PAYPLUS  DEMEFITS  JOIN  ABOUTUS  CONTACTUS

payment.
transaction.|
innovation. |

Lorem ipsum dolor sit amet, consectetur

OneSwipe

and facies sgestas lacinla at val miscll quies lusee

Healthcare Payors Healthcare Providers Billing Service Providers Patients/Employees.
Singhe Sourte Payment Single Source Paymant Straamining Your Clients’ Electronic Explanation of Benafes
Precaasing Sauscns Precassing Sohscns Fiscaivaies And Auseenmod Depasit
About PayPlus News + Events

Pay-Flus 5 8 “bost in class exchange ponal” whens payors, providers and 08 JUN L ey Sokor Sl et CONSOCIEN MRpACY ol
Pasionts may maat to afficisrty tracafr paymonts and the rolated paymaont

Informatian quickly and easty in a commen sense fermal. We are based on GamaY  Prassent dignissim acoumsan viverr,

utikzing the for expedited elcronic
elaim payant and advice. Pay-Pius. delivars 1o the pravidar and patient
electronic payment and notfication, detalled slectronic Explanation of Payment
(EQOP) via exisling crodil cand networks and electronic hund translers, Gur
SONACHs AN cosignad anound input irom Both (e medical provider ndustry,

claim payment indusiry and benefits indusiry affarding iL the “best of breed” OBJAN  Mauria variie molis ccimasn

stalus, Our service is el o re-nvention: it is irovation in the sxchange of
inforenation and payments.

+ Call us at (1-212-000-5050)
+ Email us o infofipaypius.com

12 APR Fusce i dan ¢ sem dichum vris #< al ribh praesent

S/LF

Logo

Branding

lllustration

Graphic Design

Web Design

Information Architecture

Project

Brand launch for new web-based
exchange portal for health care
providers, payors and patients to
efficiently conduct payments and
transfers electronically. In addition to
logo, branding and website design,
the design work includes 30+ custom
illustrations that correlate to product
features and benefits.




Case Study / GulinaryPrep

¢ °c00

CULINARYPREP"

CulinaryPrep™ is the first
kitchen appliance that applies
a revolutionary process to
prepare your foods, prevent
food borne illnesses and
protect your personal food
supply— while enhancing

the flavor of your meat, fish,
poultry and produce.

Prepare. Prevent. Protect.

Proven to kill food borne bacteria
including E.coli and salmonella

Removes free radicals while
reducing total fat levels

Quickly tenderizes and marinates
food while enhancing flavor

VE

Batwr Hoabon

@

CULINARTPRER™

CHUNAR YRR gp

Sese

= e

’_,_,__-—-—'—'_'_'_'_H

S/LF

Logo
Branding
/ Graphic Design
& lllustration
@I') Art Direction
Packaging
Print Production
CULINARYPREP Environmental Design
Web Design
Development & Programming
E-Commerce

Project

Brand launch for revolutionary
kitchen appliance and accompanying
marinades. CulinaryPrep required a
strong identifiable brand and graphics
that would easily explain how to use
the product. A fresh color palate of
bright greens with accents of silver
and orange are used throughout.
Custom icons - for meat, fish, poultry
and produce - were created to
indicate the foods intended for use
with CulinaryPrep and to label the
marinades for their recommended
uses. lllustrations of the “3-step
process” help simplify the process to
consumers.

With Cu linaryPrep, You can;

STEP STEP STEP

Place food and Insert vacuum hose Place drum on base
neutralizer or marinade and activate and tumble for
into drum the vacuum pump recommended time



Case Study / J-Serve

STARTS APRIL 17

o/LF

Branding
Graphic Design
Print Production

Project

Jewish youth organization wanted

to spread the word about a national
day of service with posters and
coordinating marketing materials that
use bright colors, modern typefaces,
and youthful imagery. Schools and
philanthropic organizations were able
to customize the posters with their
location and contact information for
the event.



qppﬂighf Benefits  Features FAQs  Pricing = Company 'SIGN UP

ALL-IN-ONE

(CREATE 'MANAGE
APPS

Notechnical knowledge needed.

NoBS included.

= ‘What are you waiting for?
Try it Now! Setup your app In minutes.

Case Study / Appflight

Appﬂ Ig ht" is the top choice for musicians, djs, recording

artists, comedians,

celebrities, politicians, athletes, bars, clubs,

lounges, restaurants, businesses, and...anyone with a following!

Kristen Davis

From Sex and the City to Profes
philanthropy, Kristen is hot.

Jeremy Roenick

ROENI:

Kristen Chenoweth Socrpion Bar

sion Hockey Player of 18 CMT singer with 10 million record Foxwood's excluvive bar/restaurant

years and announcer. sales. Socrpion Bar.

Coming Soon » Coming Soon | 3 Coming Soon > View App »

“Appflight was so easy to use, it was ridiculous.
I was up and running in minutes!”

— DJ Suss One

appflight Bensinta  Fealrss  FADa  Pricing  Company [ s

ALL-IN-ONE
CREATE = MANAGE
APPS
Notechnical knowladganeeded.
NoBSincluded.

Try It Nowd
i

App" Ight " is the top choice for musicians, djs, recording
artists, comedians, celebrities. politicians, athletes, bars, clubs,
lounges, restaurants, businesses, and...anyone with a following!

P

RYAN CABRERA MOBILE APP appilight
Awailabie for iPhone, iPod, & Android

D geappmeiryan-cabnea

ERAE

r]

'E -t

Viant the latest AppPlight News? Jon our maog st

o/LF

Branding
Graphic Design
Web Design

Project

Branding and Marketing website for
new automated mobile app platform
developer. Scroll through to view
Appflight’s customer apps, and
purchase or download to your mobile
device of choice. Social media tools
are integrated throughout the site.



Laurie Fink
161 West 16th Street, "° 6K
New York, NY 10011

917.930.0505
info@lauriefink.com

STUDIO / LAURIE FINK



